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Sixth Annual Competition Packet
2025-2026



I. Overview

a. What is the name of your technology?




b. Please list team members and provide pertinent affiliations and institutions for all listed.




c. Who is your clinical and/or academic mentor for the project? If applicable, list any consultants. Please provide pertinent affiliations and institutions for all listed.	Comment by Meredith Farrell: add something here about consultants for people who may have helped on the project but may not be official mentors




II. Present Your Product

a. What clinical need does your product address? Please elucidate the prevalence of the clinical need and the associated demographics.	Comment by Meredith Farrell: maybe add something here to address demographic info such as the prevalence of the problem and who exactly is affected (age, gender, etc)
	Comment by Shahabeddin Yazdanpanah: Content looks good! If we want to get really fancy, could play around with heading backgrounds etc., but not necessary if content is what we're really interested in.	Comment by Meredith Farrell: add something here about addressing customer needs, can talk here about what learned from customer discovery process and what what perceived as important to physicians/nurses/patients/etc during the interview process that they are addressing with their product



b. What is your solution to the unmet clinical need you selected?




c. What are the current competitors to your product or technology?




d. In what ways does your solution provide advancements or unique advantages compared to existing technologies or products? 







e. Please show a photograph or image of your design and/or describe your design in detail.




f. What testing, if any, have you completed for the performance and safety of your product?




III. Business Strategy

a. Describe your business market. (Who is buying the product? What does the current market look like for similar devices? What is the projected growth of that market?) Please provide evidence to support your market analysis.	Comment by Meredith Farrell: maybe add something here about pricing/affordability of the project, will it be an economical solution  




b. What is your value proposition? Please provide evidence to support this proposition.




c. What is the pricing strategy for this product? How have you addressed affordability of the product?




d. What do you see being the biggest hurdle to bringing your product to market?

	Comment by Meredith Farrell: maybe add question here about competitor strengths/weaknesses-what are the advantages of competing products on the market and what are weaknesses	Comment by Mitchell Bailey: Addressed in II. C



IV. Customer Discovery

a. A minimum of 10 interviews is required to be considered eligible for the competition. Please list the professional demographics that you used to source your interviews. In addition, please write a brief description of how your three most important interviews guided your thinking in the development of your technology.	Comment by Meredith Farrell: maybe add in here the wording of customer discovery since that is what it will be referred to at the event





V. Regulatory and Intellectual Property

a. Include FDA device classification (see: https://www.fda.gov/medical-devices/overview-device-regulation/classify-your-medical-device for clarification), if applicable.



b. Please describe your IP Progress. 




VI. Legacy Teams	Comment by Meredith Farrell: maybe add a section here for legacy teams, can talk here about what progress have they made sine last year's competition

a. Is your team a Legacy Team? (Product was previously presented at Bench to Bedside)
Yes or No.


b. If yes, please describe the progress made since the previous year’s competition.




VII. Disclaimer

As NEOvations Bench to Bedside continues to grow, we would like to promote teams and projects on various social media platforms and news outlets. If you and your team are interested in potentially being featured in future posts on social media outlets (i.e.. LinkedIn), please check the box below next to “We Agree.” If you and your team do not wish to potentially be featured in future posts on our social media outlets, please check the box next to “We Disagree.”


[bookmark: Check1]|_| We Agree

If you check “We Agree” and would like to write a brief description that highlights your product, please include it below. 

[bookmark: Check2]|_| We Disagree
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